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ABSTRACT

In recent years, with progress of science and technology, the intersection of IC card and the intersection of
function and pluralism. The IC card has already been used extensively the traffic, telecommunication trade
abroad. Our country, to replacing the small terms of payment of traditional cash with the plastic currency, have
already been accepted by masses gradually.

The main purpose of this research lies in that it influences consumers to use the factor of 1C savings card
will to canvass, regard technology acceptance model as main the intersection of theory and structure, consider
others may influence to item consumer behaviour, join the theory of consumption values,theory of diffusion of
innovation such as perceived risk,etc., develop research structure of this research out, canvass consumption
values, perceived usefulness , perceived ease of use, compatibility and influence that the perceived risk uses IC
savings card will to consumers.

This research is canvassed through the discusses, set up IC savings card to use the will to weigh and
construct surface and level structure, until consumer, for ask curly hair set target free, the questionnaire uses the
analytic approach of level (AHP) after retrieving over the high city Starbucks 18 Carry on quantitative analysis.

The result of study finds, influence consumer IC savings cards to use in the will factor, whom consumer pay
attention to it constructs surfaces to be consumption values , the intersection of consciousness and faith,
perceived risk in order mainly. And social value that inclusive that the five main keys assess the criterion
functional value, perceived usefulness, financial risk of consciousness, consciousness among them.

Keywords: 3-5 keywords: IC stored value card > TAM(Technology Acceptance Model) - Perceived Risk



