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Abstract

Running a Fan page in Facebook is becoming popular to build an interaction channel with potential customers.
There are many relative researches. However, few studies examine what criteria are related to customers’ usage
of fan’s page on tourist factory.

Therefore, this study discuss the criteria influencing customer usage intention of fan’s page. This study further
discusses about whether using fan’s page of improve better brand awareness of fan’s page, and even stimulate
the desire to purchase and raise intention of visiting museum.

This study starts from the perspective of relationship marketing and using Fuzzy analytic hierarchy process
to determine the consumer’s criteria of using tourist factory’s fan’s page. There are different views about the
weight and ranking of criteria between expert and ordinary visitors.

Expert and ordinary visitor have different viewpoints about relationship establishment .In primary criteria, the
expert group believes that social connection is the most important factor. However, the ordinary group thinks that
constructional connection is the most important factor. For secondary criteria, it is clear that the ranking of
primary and secondary criteria from expert and ordinary visitor are different. In this study, we will provide
suggestions to achieve the goal of promoting the tourist factory.

Keywords: Tourist Factory; Internet Marketing; Facebook; Fan’s Page; Relationship

Marketing ; Fuzzy analytic hierarchy process (Fuzzy AHP)
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